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A brand with pupose
creates greater impact

Building the visulation of your brand
upon your core values not only deeply
ingrains into your culture, but it is what
makes your branding (including your
logo) connect with impact.

Voy's approach aim'’s to benefit the
launch, repositioning or refresh of your
brand with a creative focus on your
intentions to drive positive change in
your world.

This begins with a deep creative process
and collaborative conversation on your
values and purpose. After this stage, you
will be given the opportunity to select
one of two outputs, a ‘brand board’ or a
brand ‘guidebook’. A more detailed step
by step journey can be found here

Examples of what exactly is a brandboard
vs a brand guide can be found over the
next few pages.

Let’'s go on a creative journey
to connect powerful humans
with your powerful brand.
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What is a (OV
Brand Board?
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Thinking ahead: Consider photography
that champions your expertise. Specialist,
architectural photography will speak to your
target audience and elevate your visual status.
Hints of your brand colours within these images;
will strengthen the colour pallet - the easiest.
way to do this is photography your projects ona
“blue sky day, or use artful reflections

This is a ‘pairing’ example of using
the accent font, Merriweather with the
open sans font. Technically speaking,
the suggestion is 10pt over 14pt leading
(space between the line below) with 10pt
kerning (space between each letter).

When individualy extracted, the CTA graphic can
be used in design, but sparingly and without the
astrix. Think less is more.

On this page the A is used at full-page height
and at 60% opacity.

Please take a look at the example layouts on the
following pages.

See my suggested ima

u can edit and pu
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Voy's brand boards are usually upto four

pages and digitally issued. They are also
supplied with logo files in all formats as
standard. We call this ‘Path 1’ at Voy.

Open Sans (Titles) Accent font
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Merriweather family >download here<
Pp QqRr Ss Tt Uu Vv Ww Xx Yy Zz This is bold, great for marketing (bold italic)
1234567890

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn
00 Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

Open Sans family everything else
downioad here<
> 1234567890

AaBb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp.
Qq Rr Ss Tt Uu W Ww Xx Yy 22
1234567890

ostrix

The flexible, astrix element of your brand is a multi
purpose graphic element. It can be decoratively, o to
direct design. The outline could be used in corporate
marketing and stationery. The full colour version could
be used in marketing and generic communications to
bring attention

The astrix s not only show-stopping but a
subconscious communicator for attention. This,
with the ‘over-lap and ‘ransparency represents the
integral part of your consultancy service: confident,
intrinsic, experts,

When used small, and repetitive, the pattern almost
Iooks like cladding - the geometry create a beautiful
structure - al ligning with your core values to supply
the specialist knowledge to enable your clients to
bring their ideas to lfe
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' Voy's brand boards are tailored to suit
Wh at ]. S a voy each clients needs. This means that
we can provide flexible solutions for a
B d B d'p variety of marketing strategies. From
ran O ar . sharing with a web developer, to a social

media specialist.
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Demonstrating how headings r
Open Sans Bold for Headings only Cm/ﬂ% could look in this style
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo ‘The treatment of an accent font for headings, gives a
» Pp Qq Rr 5 Tt Uu Vv Ww Xx Yy Zz 3 “high-end feel to the communication.
z 1234567890

Open Sans Light for everything else
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu W W Xx Yy 22
1234567890

£ Thereis no { There is no
& force more = 4 force more
powerful than powerful than
a woman with who you Thinking ahead: Consider Using large and light

B el were before the dynamic images with the bokeh style photography as

‘hero images. This image has a white to transparent
gradient fade from the top, o that the logo has a
clear background - a reminder to be mindful of how
the logo is placed.

to rise. world told you who
you should be!

Introduce secondary colours in other styles of
photography, like image directly above.

*Compelling Culture™

Fuelled by engaged and inclusive teams
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' Voy's brand books are designed to suit
Wh at ]_ S a organisations that want to invest in the

delivery of their brand inrastructure with

their team of experts. At Voy we call this
Brand Book?

I you have any queries and would like design guidance

or artwork please contact Rebekah di Paima

) K W Myeloma
Myeloma o Society
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UK Myeloma Society
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These books are based on industry standard

Wh at ]_ S a vOY guides, around 30+ pages and digitally
issued. They often follow a similar structure
unless agreed otherwise - but are always

Brand BOO].(? unique to your brand.
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